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ABSTRACT

The independent study entitled Distributors Satisfaction of OTOP Products
Case Study of Play Keaw Creative Group OTOP Product Nong Chok District,Bangkok
aimed to study general information of OTOP distributors of Play Keaw creative group,
to study the satisfaction levels of OTOP distributors of Play Keaw creative group, and
to study consumers’ decision making behaviors in purchasing products that influenced
OTOP distributors’ satisfaction of Play Keaw creative group categorized by awareness
of needs, searching for data and alternatives, assessment and analyzed alternatives data,
purchasing decision making, and behaviors after purchasing. Factors influencing
distributors’ satisfaction were categorized by products’ characteristics and quality,
product price, place, and promotion. Population in this study was 97 Nong Chok OTOP
product distributors of Play Keaw creative group, Nong Chok District, Bangkok.
Questionnaires were the research tools used to collect data that were analyzed by
statistical software package. Descriptive Statistics used were percentage and standard
deviation. Inferential statistics used to test hypotheses were One-way analysis of
variance and if the differences were found at the statistically significant level, Fisher’s
Least Significant Difference (LSD) was used to find the differences of each pair.

The research results found that most of the distributors were males, 31 - 40
years old, Bachelor’s degree or equal, 10,001-20,000 Baht monthly income, Single
Proprietorship business, OTOP and other products sold were bamboo and other kinds
of wood products, and location were in the middle of business area. Distributor’s
average satisfaction level was in the high level. Consumer purchasing decision making
behaviors influenced OTOP distributors’ satisfaction in awareness of needs, searching
for data and alternatives, assessment and analyzed alternatives data, purchasing
decision making, and behaviors after purchasing. Distributor’s average satisfaction
level was in the high level in marketing mix factors, product characteristics and quality
factors, product price, place, and promotion.

The hypotheses testing results found that the distributors’ differences in
gender, age, and educational level had different satisfactions in Nong Chok OTOP
product of Play Keaw creative group. The distributors’ differences in monthly income,
present business characteristics, OTOP and others product type, and locations had no
different satisfactions in Nong Chok OTOP product of Play Keaw creative group.
Consumer purchasing decision making behaviors influenced Nong Chok OTOP
product of Play Keaw creative group distributors’ satisfactions and correlated with
factors influencing Nong Chok OTOP product of Play Keaw creative group
distributors’ satisfactions.





