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ABSTRACT

The following independent study is aimed to give out an intensive research on
array of factors that is believed to potentially influence the success of the electronic-
gate-way bid. The chosen group of population, in the following study, is of a focus on
people in Bangkok. This independent study makes use of the questionnaire statistically
scrutinizing in the percentage, mean, standard deviation, Hypothesis test, ANOVA, as
well as, Pearson Correlation. It is the ready-to-use software so called “SPSS” that was
used as an analytical tool for the independent study.

As far as population analysis is concerned, it is obvious to say that the
distribution of the population chosen is on female with an average age of between 26-
33 years old, 10001-15000 Bath per month of the net income. According to the
statistical analysis done, it is logical to conclude that product characteristic itself has
played the most important role in achieving the electronic-gate-way bid, following with
safety concern of the product, confidence level of the promotional website advertising
the product, and finally the pricing strategy.

Taking the analysis into detailed consideration, it is found that the generic
candidate has an increasing tendency of making a bid thru electronic channels. The
focus now is put forth to cover such potential market sectors as automotive, electronic-
consumer products, as well as, residential property. Apart from those, cosmetic and
fashion clothes are also on rise in starting to have some market share.

Further to the sample of population studied, the factors resulting in the
success of the electronic-gate-way bid is that the website of the product being sold is
informative, self-explanatory, thus give an adequate level of product information as
well as features to the consumer. This is not to mention about versatility, more
tempting pricing strategy when making on-line bid, it is also unarguable that on-line
bid helps the consumer a lot in buying things they like by just a click of their mouse. In
the following study, the research has also explored reasons behind the hesitation of the
consumer. One of the critical factors is of about the safety concern of the payment as
well as the quality wise whether the product is actually good as it is advertised and
meets their minimum expectation.

In short, it can be concluded from the independent study done that the
decision made by the consumer is to largely depend on gender, age, education level,
career, as well as net income. As for the product itself, the quality of product, price and
safety concern when making the transaction are of the factors that influence the
successful bid to which will be further detailed and explored in the following
independent study report.





