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ABSTRACT

This independent study had the purpose to study buying behavior for soap bar
product and to study the attitude on marketing mix that effected buying decision for
soap bar product and buying behavior for soap bar product on the amount of buying.
The samples used in this study were 420 people in the Bangkok Metropolitan area who
bought or used the soap bar product. The questionnaire was used as the instrument for
data collection, and then brought for statistical analysis using the programme SPSS
Version II. The statistic used for data analysis consisted of percentage, mean, standard
deviation, the differential analysis through the value of independent t-test, the
One-Way-Anova analysis F-test, the differential pairing analysis through LSD method,
the coefficient analysis of Pearson correlation.

The result of the analysis on general information of the consumers showed
that the majority of consumers were females; age between 18-25 years old; education
level of bachelor’s degree; income of not beyond 10,000 baht; having occupation as
employees in private company and family members of 4 persons.

The result of the analysis on buying behavior for soap bar product showed
that the brand regularly used the most was LUX. The longest time of using the brand
was more than 12 months. The intention to repeat buying was certainly to buy.
The amount of soap bars used was about 3 bars a month. The buying of soap bar was
done once a month and in the amount of 4 bars each month. The person shared in
buying decision the most was oneself and bought from the discount store the most.

The result of the analysis on attitude towards marketing mix showed that the
majority of the samples had positive attitude towards soap bar product; whereas, on the
matter of marketing mix, the majority of the samples had the level of attitude as a
whole at the very good level on the aspect of price, and had the level of attitude as a
whole at the good level on the aspects of product, channel of distribution and marketing
promotion.

The result of the hypothetical analysis showed that :

1. Different gender and age had no different attitude on marketing mix
towards buying decision for soap bar product.

2. Different level of education had no different attitude on channel of
distribution towards buying decision; whereas, different level of education had different
attitude on the aspects of product, price, and marketing promotion towards buying
decision for soap bar product.

3. Different level of income had no different attitude on the aspects of
product, price, and marketing promotion towards buying decision for soap bar product;
whereas, different level of income had different attitude on the aspect of channel of
distribution towards buying decision for soap bar product.



4. Different occupation had no different attitude on the aspects of product,
and price towards buying decision for soap bar product; whereas, different level of
income had different attitude on channel of distribution towards buying decision for
soap bar product.

5. Different number of family members had no different attitude on channel
of distribution towards buying decision for soap bar product; whereas, different number
of family members had different attitude on the aspects of product, price and marketing
promotion towards buying decision for soap bar product.

6. Differences in gender, age, education level, income, occupation and
number of family members had no different buying behavior for soap bar product and
without different amount of soap bar.

7. The attitude on the aspects of marketing mix, including the aspects of
product, price, channel of distribution and marketing promotion had no relationship
with the amount of the soap bar product bought.
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